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T.Zagorodniuk
TRANSFORMATION PROCESSES ACTORS IN T. ZASLAVSKAYA’S CONCEPT
 OF SOCIETAL TRANSFORMATION OF RUSSIAN SOCIETY
T. Zaslavskaya worked on the creation of the concept of societal transformation of Russian society for over twenty years. One of the main features of social change determines the type of societal transformation T. Zaslavskaya considered changing its focus on human development as a summary measure of the personal factor of social development. She noted the fundamental dependence of the course and results of the social transformation of the activity and behavior of mass social groups in conditions of prolonged and deep anomie inherent in transforming society as a result of the collapse of the old social institutions and unformed new [1, p.188].
Supporters of activity-structural tradition, which belongs to T. Zaslavskaya, in the interpretation of social changes in Russian society "directly link the progress and prospects of transformation activities, interests, and resource capabilities of actors of different levels" [2, p.382], studying the mechanisms of transformational change at the macro, meso and micro levels of social reality.
The main driving force of societal transformation T. Zaslavskaya considered the interaction of its actors (subjects). By definition, G. Diligensky "the phenomenon of social actor - one of the manifestations of human sociality, it involves the ability and will of the people to unite sustainable, i.e, certain motivational and volitional personality traits and certain properties of the culture to encourage this type of social interaction "[3, p.411].
In social science at the time of the creation of the concept of societal transformation of Russian society already been developed macro and micro levels of his research. T. Zaslavskaya shared the view P. Sztompka that "the problem of makroeffekts microevents, as well as the opposite problem - microeffects macroevents requires special careful and deep study" [4, p.30]. Therefore, special emphasis was placed T. Zaslauskaya on the study of social actors mesolevel. 

On the one hand, the meso-level actors are influenced by macro-level actors to define the conditions and directions of their activities. On the other hand, "they serve an important social function of transmitting information from the macro to the micro level of society and vice versa" [5, p.11]. Actors of mesolevel in developing and utilizing the rules of the game, they offered the macro-level actors, actively adjust, supplement and adapt them to their own interests. They carry out practical innovation management, entrepreneurship and the social sphere, show information and intellectual activity, create elements of civil society. Meso-level aktors overall activity in these areas has an impact on the transformation process: they are "pushing the real transformation of the institutional system in various ways," [5, p.11]. According to the classification T. Zaslavsky, meso-level actors in the transformation process are the heads of regional and local authorities, directors and owners of enterprises and companies, officials of social institutions, heads of military units, etc. Actors at this level do not belong to the middle class in the Western sense, but will eventually be able to assume its function [6, p.149]. However, at this level such illegal practices are most widely, organized informal networks and circuits allowing meso-level actors to circumvent laws, that causes a "snowballing growth of illegal practices at the micro level.
T. Zaslavskaya believed that the driving force and the main instrument of the struggle for institutional change is transformational activity of individual and collective actors, and defines it as "a set of social and innovative actions, which are primarily social actors rational response to changing conditions caused by the reforms of their life and lead to a change of basis social practices "[7, p.14-15.]. It was developed a classification of behavioral strategies of actors of the transformation process. Depending on the goals, motivations and means for their implementation are allocated "four classes of strategies: 1) for achievement; 2) adaptation; 3) regression; 4) devastating "[7, p.16.]. Depending on the functions in the transformation of society, T. Zaslavskaya identified three classes of behavioral strategies: constructive, destructive and mixed, ambiguous.
Multiyear research of T. Zaslauskaya of transformation process in Russia showed that in spite of the ambiguity of the results of reforms, positive changes taking place in society and in the Russian economy, in particular. For a successful modernization of the economy, which T. Zaslavskaya considered the material basis of society, the actors need to demonstrate the achievement of success, constructive behavioral strategies that make up "professional and intellectual vanguard of the Russian business community, from the expansion of the number and improving the social quality of which largely depend on the direction and pace of development of the national economy" [1, p. 27].
Under the leadership of T. Zaslavskaya, in collaboration with E. Krylatyh and M. Shabanova were conducted four waves of a unique study, "avant-garde" group of relatively young, educated and successful entrepreneurs and managers, most of which can be called, according to the classification T. Zaslavskaya, meso-level actors. In Russia, as well as in Ukraine, and some sections of the population inaccessible for large-scale empirical studies and hardly fall into the mass surveys, and if they fall, their share is almost close to the size of a statistical error. It refers to a group and studied in this study. General totality of the research were the students of the MBA program (Master of Business Administration), implemented by the Russian Academy of National Economy under the Russian President. Were interviewed in 2004 - 1016 people, in 2006 - 1445 people, in 2008 - 1279 people, in 2010 - 1104 person that over the years ranged from 53 to 61% of the population [8, p.6].
The study recorded the following professional and business status and especially the study group: "they are distinguished by the relative youth against the backdrop of a very solid experience in the business" [8, p.8]. Younger than 40 years in all the years of observations were about 83% of the audience, with an average length of service in business for 9 years. More than a third do not have marriage partners and children, that is, have personal freedom. Men make up nearly two-thirds of students. 

This group features a high level of business education and setting up on his promotion. According to the 2010, 69% improved their skills, including 21% abroad.
The target population is inherent in "a fairly high professional job and socio-economic status, self-esteem and satisfaction with the business position," [8, p.8]. Top managers (CEOs, directors, their deputies, heads of branches) amounted to 50% of the participants of the program in 2010, and in 2004-2008 - 60%, about 39% were heads of departments or functional managers. From the totality of the fifth part were the owners and co-owners of firms [9, p.16]. By the middle class consider themselves 55% of respondents to the social strata above the average - 39%. According to the 2010 satisfaction with the social status and the level of implementation capacity is high: 77% of respondents manage to "complete" or "sufficient" realize their abilities, while 68% believe that their official status as appropriate to their abilities and intentions. It is quite understandable that the percentage of respondents in 2008-2010 - 68% who believe their salary (income) corresponds to the contribution to the firm, declined slightly compared to the pre-crisis 2004 and surveys of 2006 - 76 and 74%, respectively. However, even in the midst of economic crisis, this figure has remained relatively high. T. Zaslavskaya notes that most of the studied "able to successfully convert their human potential to the status and officials, economic and other relevant resources" [8, p.9]. 

In the system of value orientations increasingly important MBA students find values ​​for achievement. In 2008, 47% considered the value of "business and professional success, successful career", in 2010 these have been 59%. An important value in life is "self-reliance, independence, control of their own destiny" - almost 50% of respondents in all the waves of the study.
Equally important the respondents considered "high income, material prosperity, family well-being", in 2008 - 54%, in 2010 - 43%. At the same time, successful actors of the transformation process the increasing importance attached to such basic human values ​​as "family happiness, love, children": in 2008 - 52% thought so in 2010 already 66%. These values, according to T. Zaslavskaya, "may be regarded as important preconditions (or conditions) the implementation of the autonomy and independence" [9, p.17]. Business and professional success, successful career can be considered as a means of achieving it.
The study noted that the institutional environment unstable respondents demonstrate a "high-activity innovation potential." In 2008, 53%, and in 2010 already 60% of respondents made innovative steps: developed or participated in the development and implementation of advanced technologies; mastered or participated in the development of new products and services; implement successful organizational innovation; Create your own successful business. Successful market promotion able to carry out in 2008, 49% of respondents in 2010, 56% of activities have already led to a substantial increase in sales and company profits, output of new markets, opening new branches and representative offices, improve the quality and increase the competitiveness of products and the legalization of the shadow operations and development of the rules of civilized business [8, p.9]. It may be noted that the economic crisis has served as an additional stimulus of business activity of the respondents. 

In addition to personal and business qualities of active economic actors of the transformation process, T.Zaslavskaya and explored some of the social attributes: the level and nature of the consolidation, the level of confidence in the institutions and to each other, especially the legal consciousness and behavior, political activity.
The study found that this group of entrepreneurs and managers is inherent in the so-called anti-social syndrome, which is expressed in the "absence of a culture of joint action and the pursuit of self, even to protect their common interests" [8, p.9]. In assessing the degree of development of the business environment on a five-point scale, where 1 - zero, 2 – low, 3 - average 4 - high, 5 - very high degree of development, the degree of influence of business associations on the successful operation and zero rated as low in 2008 49 %, and in 2010 already 63% of respondents. Accordingly, it decreased the number of highly evaluate the influence of formal organizations - from 14 to 12 %%. This fact testifies to the lack of transparency and uncertainty rules in relations with government and business. 

At the same time, the influence of informal solidarities, business networks and connections: from 2008 to 2010 from 66 to 73 %% increase in the number of businessmen assessing their role as the high and very high. As a positive result of this phenomenon can be seen as an increase in goodwill: how high and very high it was estimated in 2008 72% and in 2010 - already 74%. A growing number of respondents attaches great importance to the degree of influence the severity of adhering to business commitments, ethics (an increase from 41 to 54 %%, respectively), the level of mutual trust business (an increase from 26 to 33 %%, respectively), mutual standing partners (an increase from 29 to 38 %% respectively). These data show an increase in business culture, civilization of Russian business. T. Zaslavskaya believes that the above findings indicate "spontaneous crystallization of the advanced economic actors as a special social and business community" [8, p.13]. 

Study of features of legal consciousness and behavior of the study group showed a different side and gain informal solidarity and ties. If in 2006 74% of respondents faced with infringement of their legitimate rights in the business sphere, then by 2010 their number had risen to 78%. In solving the problems only informal methods used in 2006 to 75%, and in 2010 - 58%. Formal ways out of this situation was used in 2006, 5% of those employed in the business, in 2010 - 14%. The rest of the respondents preferred to combine the above methods. There are a growing number of entrepreneurs who are trying to solve the problems within the legal framework. Taken as a whole, T. Zaslavskaya concludes that "prolonged operation in a business environment rife nepravopravnymi practices, can not affect the legal consciousness of even the most educated and economically advanced economic actors" [8, p.13].
Study level institutional and mutual trust has shown that in all the years of observation successful economic actors demonstrate a low level of the first and a fairly high - the second. On a five-point scale, where 1 - do not trust, and 5 - fully trust, confidence in the local authorities, the judiciary (without arbitration) and the police is 2 points. The level of confidence in the Government of the Russian Federation and the arbitral tribunal a little higher and is 3 points. According to T. Zaslavskaya, "very low level of institutional trust - an important signal of trouble today's business environment, the presence of a large number of barriers and restrictions not only for effective operation, but also for the formation of a civilized business" [8, p.16].
The survey did not confirm the common opinion in the Russian sociology of the extremely low level of mutual trust in the business environment. So the level of trust subordinated steadily over the years all the observations on the same scale is 4 points, 3 points in 2006 to 4 points in the period 2008-2010 has increased the level of trust to partners and contractors. "In a very difficult institutional environment high levels of inter-firm and intra-confidence are the significant factors (resources), business success and important attributes of promotion to a more civilized business" [8, p.16].
An interesting and somewhat unexpected data received T. Zaslavskaya in the study of political activity together entrepreneurs and businessmen: 23% of respondents are not interested in politics in general, limited tracking information about political events 56%, discussing policy issues with friends and colleagues, 46%, in the elections of representative Agencies involved only 22% of respondents. At the same time 37% of respondents indicated that they do not close, no ideology. About one-third reported that they were close to the Social-democratic ideology, supporters of the liberal ideology was 16%, moderate-statist ideology supported by 11%. The number of respondents  supporting the authoritarian power, nationalist and communist ideology in an amount not exceeding 4% [8, p.17]. Moreover, the political orientation of the MBA program students, remain fairly stable throughout the observation period. T. Zaslavskaya said that "from the point of view of possible democratic reforms, they are quite promising. But the vanguard of the business community has become a tangible political force, preferably creation of a party, or at least a strong social movement, which expresses the vital interests of the business and the ability to actively fight the forces that hinder both the progressive development of the economy and the establishment of a democratic state "[9, p.24].
Empirical studies conducted by T. Zaslauskaya to test the concept of societal transformation of Russian society have confirmed the fundamental importance of increasing human capacity for positive development of social change. Decisive importance in this case have personal qualities (internality) actors of the transformation process and their commitment to human values ​​in everyday life and democratic at the community level, the desire to improve the level of education. The study recorded the presence of meso-level actors of economic,  that have these qualities, which gives hope for the successful development of the process of modernization and democratization of Russia.
Literature
1. Заславская Т.И. Авангард российского делового сообщества: гендерный аспект/ Т.И. Заславская// Социологические исследования. – 2006. – № 4. – С. 26-37.

2. Шабанова М.А. К интерпретации хода и перспектив современного трансформационного процесса/ М.А. Шабанова// Куда пришла Россия?.. Итоги социетальной трансформации/ Под общ. ред. Т.И.Заславской. – М.: Московская высшая школа социальных и экономических наук, 2003. – С. 380-386.

3. Дилигенский Г.Г. К проблеме социального актора в России/ Кто и куда стремится вести Россию?.. Акторы макро-, мезо- и микроуровней современного трансформационного процесса/ Под общ. ред. Т.И.Заславской. – М. : Московская высшая школа социальных и экономических наук, 2001. – С. 410-418.

4. Штомпка П. Социология социальных изменений/ П. Штомпка; пер с англ. под ред. В.А. Ядова. – М.: Аспект Пресс,1996. – 416 с.

5. Заславская Т.И. О субъектно-деятельностном аспекте трпнсформационного процесса/ Т.И. Заславская// Кто и куда стремится вести Россию?.. Акторы макро-, мезо- и микроуровней современного трансформационного процесса/ Под общ. ред. Т.И.Заславской. – М.: Московская высшая школа социальных и экономических наук, 2001. – С.3-15.

6. Шабанова М.А. Посткоммунистический трансформационный процесс в России: «механизменная» перспектива анализа/ М.А. Шабанова// Социологические исследования. – 2004. – № 1. –  С.142-151.

7. Заславская Т. Поведение массовых общественных групп как фактор трансформационного процесса/ Т. Заславская// Мониторинг общественного мнения: экономические и социальные перспективы. – 2000. – № 6(50). – С.14-19.

8. Заславская Т.И., Шабанова М.А. Успешные экономические акторы как потенциальная модернизационная общность// Т.И. Заславская, М.А. Шабанова// Общественные науки и современность. – 2012. – № 4. – С. 5-23.

9. Заславская Т.И. О социальных акторах модернизации России/ Т.И.Заславская// Общественные науки и современность. – 2011. – № 3. – С.13-25.

